INDEX TO 
JOURNAL OF RETAILING 


VOLUMES 13 AND 14 


February 1937— December 1938 


OF 
7 


INDEX TO 
JOURNAL OF RETAILING 


VOLUMES 13 and 14 
FEBRUARY 1937— DECEMBER 1938 


(The first figure is the volume number; the second is the page number. 37 refers to Volume 13, covering the 
year 1937; and 38 refers to Volume 14, covering the year 1938.) 


Advance purchasing in a clothing department, 
37—69 

Advertising, examination, 37—28 

of men’s clothing, 38—19 
Agreements with unions, 37—39 
Aisle tables, 37—77 
Alterations of men’s clothing, 38—19 
Amalgamated Clothing Workers, 38—67 
American Marketing Association, 38—37 
Analysis of weak departments, 38—47 
Answering customers’ objections, 38—117 
Attitudes of women toward stores, 38—104 
Audit of management, 38—99 
Australia, collective bargaining, 38—68 


Bader, Louis. Census Data as a Basis for 
Increasing the Retail Trade of a Com- 
munity, 38—43 

Book reviews, 37—32; 37—63; 37—95; 37— 
124; 38—63; 38—95; 38—127 

Boyle, Josephine. Answering Customers’ Ob- 
jections, 38—117 

Brands of men’s clothing, 38—23 


Brightman, Harold W. A Consumer-Relations 
Program for the Retailer, 38—33 

Bureau of Labor Statistics, 38—72 

Brower, Mary L., and Edwards, Charles M., 
Jr. “Cashing In” on Employee Business, 
37—112 

Burris-Meyer, Elizabeth. New Faces, 37—16 

Business Outlook, 37—97 

Buy and: give program of government, 38—66 

Buying habits of women, 38—104 

_ Buying plans, 37—12 


Caldcleugh, Owen E. A Study of Trends in 
Wage-Payment Methods, 37—48 

Census data to increase retail trade, 38—43 

Chain-store competition, 37—65 

Chase, Harry Woodburn, 37—101 

Chatham Manufacturing Company, 38—15 

Check list for general manager, 37—120 

Chief, The, 37—95 

Classification, 37—73 

Clothing department, 37—69 

Clothing that women wear, 37—106 

Cohn, Saul, 37—101 

Collective bargaining, in Australia, 38—68 
in retailing, 38—1 


Compton, Pauline. Planning the Employment 
Office, 37—54 
Concessions, 37—83 
Consumer Distribution Corporation, 37—75 
Consumer movement, 38—13 
Consumer-relations program for retailer, 
38—33 

Consumer-retailer movement, 37—102 
Consumer-Retailer Relations Council, 37—103 
Consumers’ Research, 37—102 
Consumers’ Union, 37—102 
Control sheets, 37—75 
Controllers’ Congress, 383—12; 38—47 
Coéperative stores, 37—75 
Counter manuals, 38—81 
Customer, groups, 38—109 

objections, 38—117 

selection, 38—108 

types, 37—125 
Cycle of training, 38—86 


Demonstration by retailers, 33—65 
Devices of sales promotion, 38—37 
Discounts to employees, 37—115 

Display windows, 37—18 

Distribution of planned purchases, 37—72 
Dodd, Dr. Harold W., 37—100 


Editorial, 37—1; 37—65; 38—65; 38—97 

Educational levels of adult population, 37—59 

Edwards, Charles M., Jr., and Brower, Mary 
L. “Cashing in” on Employee Business, 
37—112 

Ellenbogen Textile bill, 37—100 

Employee business, 37—112 

Employment office, 37—54 

Events of current retailing, 38—9 

Examination, in retailing, 38—58 

in salesmanship and advertising, 37—28 


Facings of stores, 37—19 
Fair-trade acts, 37—82; 38—9 
Family, budget, 38—13 
income studies, 38—72 
Fashion Originators’ Guild, 38—11 
Fashion, stock-buying plan, 37—13 
stores, 38—112 
Federal Trade Commission, 38—11 


Feld-Crawford Act, 38—9 
Filene, Edward A., 37—75 
Future of retailing, 37—99 


Garrison, Flint, 37—76 

General manager’s check list, 37—120 

George-Deen Act, 38—91 

Government’s buy and give program, 38—66 

Government in business, 38—97; 37—1 

Greenbelt codperative, 37—75 

Greene, A. Furman, and Mosessohn, M. D. 
Collective Bargaining in Retailing, 38—1 

Grocery chains, 38—46 

Group-commission plans of wage payment, 
37—53 

Guffey copyright bill, 37—100 


Harvard University reports, 38—83 

Holsinger, Zelda. Attitudes of Women Toward 
Types of Stores, 38—104 

Hours of work in department stores, 37—45 

House organs, 37—84 


Increasing retail trade, 38-—43 

Independent merchants, 37—66 

Informative merchandise labels, 38—15; 
38—75 

Importance of training, 38—92 

Inventory, retail method, 37—21 


Jones, S. Lloyd. The Second Generation in 
Retailing, 37—3 


Kohn, Morris E., and Wingate, John W. 
Weak Departments, 38—47 


Labeling, 38—15; 38—75 

Labor problem, 38—1 

Labor Relations Act, 38—2 

Layout of employment office, 37—57 
Legislation affecting business, 37—1; 38—10 
Lower-price results, 38—12 

Low-price stores, 38—115 


Madden, John T. The Business Outlook, 
37—97 
Management, audit, 38—99 
check list of working conditions, 37—46 
Mauser, Ferdinand F. The Consumer-Retailer 
Movement, 37—102 
Developing Informative Merchan- 
dise Labels, 38—15 
The Technique of Informative 


Labels, 38—75 
Media for sales promotion, 38—37 
Men’s clothing, 38—19 
Merchandising of men’s clothing, 38—19 
Miller, B. Franklin. Planning Advance Pur- 
chasing in a Clothing Department, 37—69 
Miller-Tydings bill, 37—82; 37—99 


Morale of store, 37—33 

Mosessohn, M. D., and Greene, A. Furman. 
Collective Bargaining in Retailing, 38—1 

Mulgrave, Dr. D. I. 37—94 


Namm, Benjamin H. The Future of Retailing, 
37—99 

National Retail Demonstration, 38—65 

Negotiating with unions, 38-—5 

New York City high-school teaching require- 
ments, 37—91 

eae University School of Education, 

Number of articles of clothing worn by wo- 

men, 37—106 


Objections of customers, 38—117 

Old-age benefit, 37—25 

Organization of house organ, 37-88 

Overmyer, LaVahn. The House Organ as a 
Tool of Management, 37—84; 

————. How Many Articles of Clothing Do 
Women Wear? 37—106 


Patman, Wright, 38—10 
Patronage factors, 38—110 
Personnel, administration, 37—24 
review, 37—48 
Planning advance purchasing, 37—69 
Policy and personality of stores, 38—108 
Price, and assortment stores, 38—115 
lines in men’s clothing, 38—23 
policies in relation to employee business, 
37—115 
reductions under retail method of inventory, 
37—21 
Profitable lines of merchandise, 38—85 
Promotions, of aisle tables, 37—69 
of employee business, 37—112 
Putter, Vita S. The Salesperson Looks at 
Selling, 38—29 
Store Policy and Personality, 
38—108 


Quality Stores, 38—113 


Quiz on merchandising, 38—73 


Quota bonus plans of wage payment, 37—50 


Rayon rules, 37—105 

Resettlement Administration, 37—76 

Retail-education program in South Africa, 
37—105 

Retail method of inventory, 37—21 

Retail trade, in 1936, 37—60 

in 1937, 38—55 

Review of 1937, 38—83 

Robinson, O. Preston. Customer Types in the 
Teaching of Salesmanship, 37—125; 


== 


———. The Social Security Act and Per- 
sonnel Administration, 37—24 
and Wingate, John W. Unionization 
in Retailing, 37—35 
Robinson-Patman Act, 37—99 


Salaries in Department stores, 37—46 
Sales, retail trade in 1937, 38—11 
Salesmanship, examination, 37—28 
of men’s clothing, 38—20 
teaching, 37—125 
Salesperson looks at selling, 38—29 
Sales-promotion media and devices, 38—37 
Schaller, Elmer O. Current Retailing events, 
38—9 
————.. 1937 in Retrospect, 38—83 
———.. Retail Trade in 1936, 37—60 
———.. Retail Trade in 1937, 38—55 
Schor, Harold. Requirements for Teachers of 
Merchandising and Salesmanship in the 
New York City High Schools, 37—91 
Seasonal buying plans, 37—14 
Second generations in retailing, 37—3 
Security for workers, 37—46 
Selection of customers, 38—108 
Semifashion stock ordering, 37—14 
Seymour, Everest Y. Collective Bargaining 
and Arbitration in Australia, 38—68 
Shopping by store employees, 37—112 
Social Security Act, 37—24 
South Africa, education, 37—105 
Stain, Bernard E. Aisle Tables in Department 
Stores, 37—77 
Standardized informative labels, 38—75 
Staple stock buying plans, 37—12 
Store, fronts, 37—16 
policy and personality, 38—108 
Strikes, causes of, 37—36 
Substitute teachers, 37—92 
Sun, The, 37—95 
Sweitzer, Channing E., 37—90 


Teacher’s examination, 38—58 


Teaching requirements for New York City, 
37—91 
Technique of informative labels, 38—75 
Toole, J. P., 37—104 
Trade, in 1936, 37—60 
in 1937, 38—55 
of a community, 38—43 
Training, for retail careers, 37—3 
trends, 38—86 
Transition of grocery chains, 38—46 
Tugwell, Rexford, 37—76 
Types, of customers, 37—125 
of stores, 38—104 


Unions in Australia, 38—68 

Unionization in retailing, 37—35; 38—15 

United States Bureau of Home Economics, 
38—15 


Variety chain stores, 38—85 


Wages, 37—39 
Wage-payment methods, 37—48 
Wallace, David L. Men’s Clothing Merchan- 
dising, 38—19 
Weak-department analysis, 38—47 
Wheeler-Lea bill, 37—100 
Whitehead, Harold. Management Audit, 
38—99 
Wingate, John W. A Check List for the Gen- 
eral Manager, 37—120 
. Price Reduction Under the Retail 
Method of Inventory, 37—21 
and Kohn, Morris E. An Outline for 
the Analysis of Weak Departments, 
38—47 
and Robinson, O. P. Unionization in 
Retailing, 37—35 
Women’s, attitudes toward stores, 38—104 
clothing, 37—106 
Wood, John C. Building Store Morale, 37—33 
Working policies, 38—101 
WPA, 38—66 


